
FTC Asked to Address Youth Targeting and Industry Self-Regulation in Alcohol Advertising

  Rep. Waxman and eight other members of Congress ask that the FTC, in its upcoming report
on youth exposure to alcohol advertising, address new evidence on whether children and
teenagers are disproportionately exposed to alcohol advertisements and whether current
alcohol industry self-regulation on the targeting of underage consumers is proving sufficient.  D
ocuments and Links
    
    -  Letter to FTC   
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